The importance of Social Media for
Utility Vegetation Management and Beyond

Why Social Media is Important

Organizations of all types — corporations, hospitals,
non-profits, fire departments, utilities, and so many
more — have taken advantage of social media.

Social media can positively affect several things
that have a big impact on your operations:

Social media offers utilities
areal, tangible way to
engage with customers.

Customer Outage and Your
Service and Emergency Reputation
Satisfaction Response

Customer Education
and Energy Efficiency -
Educating customers
on topics including
renewable energy,
energy efficiency,
carbon offset options,
and much more.
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